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Net sales 

Dr Pepper dollar sales for 1973 rose 
20.58 per cent higher than in 1972 to 
become the company’s sixteenth 
consecutive year wherein annual sales 
reached a new record high. 


Earnings per share 

Earnings per share on Dr Pepper 
common stock in 1973 topped 1972 by 
18.60 per cent. Dollar earnings 
were 18.88 per cent ahead of 1972. 
Dividends paid to stockholders in 1973 
amounted to $.22% per share 
compared with $.20 4 /s in 1972. The 
December 1st payment was your 
company’s 176th consecutive quarterly 
dividend paid to shareowners. 
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Distribution of revenue 

A/5V2 Retained in business 

B/4% Dividends 

C/1 V 2 Other operating expenses 

D/3 Depreciation and maintenance 

E/8% Taxes on income 

F/10% Payrolls 

G/19% Promotion, advertising & expansion 
H/47 Raw materials and packaging 
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Annual meeting 

The annual meeting of stockholders 
will be held on March 26,1974. A formal 
notice of this meeting, together with 
proxy and proxy statements, was mailed 
with this report on or about February 
22, 1974 at which time proxies were 
solicited by the management. The 
information herein contained is published 
solely for the benefit of the company's 
stockholders. No statement in this 
report is made for the purpose of inducing 
the purchase of securities issued by 
the company. 
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Net Sales 


Earnings Before Taxes. 

Provison for Income Taxes . . . 

Net Earnings After Income Taxes . 
Number of Shares Outstanding . . 

Depreciation Charged to Operations 

Per Share 

Earnings Before Taxes. 

Provision for Income Taxes . . . 

Net Earnings After Income Taxes . 


1973 

1972 

1971 

. . $98,918,466 

82,037,876 

67,769,898 

18,367,723 

15,682,082 

12,936,377 

8,632,223 

7,492,841 

6,051,602 

. . $ 9,735,500 

8,189,241 

6,884,775 

. . 18,998,734 

18,869,934 

18,697,860 

. . $ 1,649,640 

1,567,052 

1,272,180 

$ .97 

.83 

.69 

. . .46 

.40 

.32 

$ .51 

.43 

.37 


Note 1: Year 1971 adjusted for two-tor-one Stock Split on October 27, 1972. 

Note 2: Years 1972 and 1971 restated to give retroactive effect to a pooling-of-interests transaction in 1973. 


◄ Dr Pepper's imposing, three-story 
national headquarters building 
in Dallas, a landmark in the area since 
1947, is undergoing dramatic change 
with sweeping glass masonry 
expansions at both ends ol the 
upper floors. The new additions, made 
necessary by the company's rapid 
growth, will be used for corporate 
office space. 


















$ Nineteen hundred and seventy three was more than just another record year in sales and profits 
for Dr Pepper Company. It brought solid growth which will enable your company to move ahead with 
its short and long range objectives. 

It was the biggest volume year on record for Dr Pepper, with December recording the 152nd 
consecutive monthly gallonage increase over the corresponding month the previous year. The 
fourth quarter dividend paid December 1 was your company’s 176th consecutive quarterly 
dividend payment to shareowners — a record equalled by few other publicly owned companies. 

Dr Pepper strengthened its number four position in the soft drink market which it had gained in 
the previous year and, for the first time in the company’s history, virtually completed domestic 
franchising. A very important move was its initial introduction in Japan, Dr Pepper’s first major 
entry into the international market. This culminates long, careful planning and contact work over the 
past three years and signals the beginning for important expansion in other overseas markets. 

The Japan introduction was through the formation of a joint-venture company between 
Dr Pepper Company and Tokyo Coca-Cola Bottling Co., Ltd., one of the largest soft drink bottling 
operations in the world, which will also serve to establish Dr Pepper franchise operations in other 
areas throughout Japan. 

Dr Pepper net sales in 1973 climbed to $98,918,466, a gain of 20.58 per cent over 1972. 
Earnings peaked at $9,735,500, up from $8,189,241, for an increase of 18.88 per cent over 
the previous year. 

Progress continued throughout all areas of the company. Our already strong bottler 
organization became stronger last year through consolidation of plants in some areas and 
refranchising in others which improved Dr Pepper service and distribution. The big share of 
business came from our 501 franchised bottling operations who accounted for a sales increase of 
15.62 per cent for the year. Growth was pronounced also in our fountain division where sales 
were up more than 20 per cent. Significantly gratifying were the strong gains made in some of our 
heavily populated markets located in Florida, Illinois and California. 

Factors contributing to your company’s progress were: increased advertising and promotion, 
continued success with Sugar Free Dr Pepper (widely regarded the best diet soft drink on the 
market), more effective use of co-op advertising and promotions with bottlers, and continuing 
emphasis on developing good management, marketing and leadership techniques. 

As reported last year the soft drink industry faced a Federal Trade Commission threat to 
invalidate protective territory provisions for franchise bottlers who have operated under this system 
for more than seventy-five years. To counter this measure, the National Soft Drink Association 
and its members were successful in getting a bill introduced which would preserve the system. This 
bill passed the senate and is scheduled for a hearing in the house in early ’74. 

We acknowledge that the general outlook for 1974 presents imponderables. As for the “energy 
crisis,’’ obviously we must learn to do many things differently but we do not expect it to have 
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adverse effects on our sales and profits for 1974. For Dr Pepper we see valid reasons for being 
optimistic. Dr Pepper’s growth rate has consistently been ahead of the industry for the past decade 
and we expect it to continue at about the same rate in the year ahead. 

Our objectives will be to expand product availability to more consumers, build sales vertically in 
established markets and aggressively advertise and promote Dr Pepper. 

We could not conclude this message without expressing thanks to our directors, employees, 
bottlers and to our stockholders for the valuable support given to Dr Pepper during 1973. Your 
management appreciates the confidence it has received from people in all areas and is firmly 
convinced that Dr Pepper’s greatest potential lies just ahead. 




H. S. Billingsley 
Chairman of the Board 



4i/- -fy/- 



W. W. Clements 

President and Chief Executive Officer 
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Summer tun illustrates ► 
Dr Pepper's appeal to youth. 


More than 1,500 ▼ 
plant owners and managers attended 
the Annual Dr Pepper Bottlers Meeting 
to preview 1974 advertising and 
marketing plans. 
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$ Dr Pepper’s marketing success during 1973 was largely a result of two factors — greater 
emphasis on basic fundamentals by our bottlers and record'breaking investments in advertising, 
promotion and merchandising. 

With domestic franchising virtually complete, national advertising was able to have greater 
impact on sales. Cooperative effort between Dr Pepper Company and its bottlers in coordinating 
local and national advertising was more effective. 

Extensive training programs for bottlers, management supervisors and salesmen using modern 
visual aids, strengthened our marketing organization. Totally more than 500 people in our 
management group took advantage of this training as did many bottler personnel. 

More beneficial results came from the use of market research information, both by our 
company and our bottlers. 

Young & Rubicam International, Inc., our national advertising agency, continued its campaign to 
strengthen and expand the Dr Pepper image both creatively and through intensified media programs. 

A major segment of the 1973 campaign was a series of six Dr Pepper TV specials, including: a 
Tom Sawyer documentary, March 23; the Emmy Awards, May 20; Roberta Flack, June 19; 

Chicago in the Rockies, July 17; Good Vibrations, August 23; Miss Teenage America Pageant, 
November 24; and New Year’s Rockin’ Eve, December 31. 

Packaging continued to play an important role in Dr Pepper’s marketing plan with larger family 
and party size units gaining sales preference. One of the significant changes in this area was 
the introduction of a new Dr Pepper bottle design which will be available in 1974. Exclusive in shape 
it will offer numerous production and merchandising advantages such as improved filling and 
handling. It will be available in both returnable and non-returnable sizes for regular and Sugar 
Free Dr Pepper and represents the first major change in bottle shape for Dr Pepper in many years. 

Further highlighting the company’s marketing activity last year was the annual meeting of 
Dr Pepper bottlers held in Dallas, October 7-9, where 1974 programs were introduced. It was the 
largest attendance on record for any Dr Pepper bottler meeting with more than 1,500 in attendance. 



HUGO? ItvMAGfS ,“S 




◄ Dr Pepper’s colorful past and 
vibrant present merge in this 30-toot 
convention sampling unit incorporating 
old and new trademarks. 
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Dr Pepper’s launch campaign 
materials in Japan featured the highly 
popular Western theme, taking 
advantage of the product’s unique 
taste and romantic Texas heritage. 
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45 The signing of documents in Tokyo on October 30, 1973, consummated an arrangement with 
Tokyo Coca-Cola Bottling Co., Ltd., and Dr Pepper Company to launch a joint venture company to 
be known as Dr Pepper Japan, Ltd. This new firm will function basically the same as Dr Pepper 
Company in the US, granting bottling license agreements in Japan, and also manufacturing and 
marketing Dr Pepper. 

This marks the greatest single step taken by Dr Pepper in its expansion and the first major 
move by the company into the international market. 

The Tokyo Coca-Cola Bottling Co., Ltd., is also a franchised Dr Pepper bottler and, on 
December 3, launched distribution of Dr Pepper throughout metro Tokyo comprising some 14 
million people. The company will also distribute Dr Pepper in the Okinawa Islands. 

Five large production facilities in Tokyo serve the firm’s 25 sales and distribution centers. The 
company was founded by the Takanashi family in 1957 and is one of the world’s leading 
soft drink operations. 




◄ Principals of Tokyo Coke and 
Dr Pepper Company, Nisaburo 
Takanashi (left), president of Tokyo 
Coca-Cola Bottling Co., Ltd., and 
W. W. Clements, president and chief 
executive officer of Dr Pepper 
Company, enjoy a toast following 
agreement signing in Tokyo launching 
Dr Pepper's initial entry into the 
Japanese market. 


◄ “Made in Japan for Japanese 
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33 Dr Pepper promotions were designed for “Super Sales in 73!’’ The results speak for them¬ 
selves and promotions unquestionably played a big part. 

Prior to the beginning of the year bottlers received a sales promotion kit complete with 
schedule, procedure outline and a catalog of advertising and premiums available. These were 
planned well ahead and ready to be put to use on January 1. 

First on our 1973 schedule was the traditional promotion in January featuring HOT Dr Pepper. 
Colorful point-of-sale advertising and attractive premiums added to its effectiveness. It was timely 
and appropriate for the season. 

Following this came a series of spring promotions offering attractive incentive premiums to 
interest the youth market. These included such items as baseball gloves and fishing tackle. 

During the summer dealers used a special Dr Pepper “All-American Cook-Out" promotion with 
handsome barbecue tools and other related items as premiums. 

Included in the 73 kit were three personality promotions featuring Miss Teenage America, 
Lee Trevino and Calvin Hill. All are sponsored by Dr Pepper and, through special arrangements, 
make personal appearances to promote Dr Pepper. 

The materials offered to bottlers also included a sales promotion programmer file to help 
organize and plan each event. 

Following the pattern of previous promotions a wide variety of premiums were available to 
bottlers as salesmen incentives. All promotions were optional to bottlers and adaptable to a variety 
of uses. In addition to direct selling promotions, others were built around the six TV specials to 
provide bottlers an opportunity for local tie-ins. 

All promotions had the same things in common — to offer bottlers special sales tools, 
materials and premiums to be used as incentives; to give salesmen advantages that would enable 
them to gain dealer support and promote sales; and dealers reasons for merchandising and 
promoting Dr Pepper. 


Dr Pepper bottles for 1974 will have ► 
a new look, a design exclusive 
to Dr Pepper and one that will improve 
filling and handling. Basically a 
shoulderless shape with distinctive 
mid-body rings, they will have the 
same height and base diameter 
as existing Dr Pepper bottles. It is the 
first major change in the Dr Pepper 
bottle design in many years. 



10 













◄ Thousands of in-store displays 
were used in special promotions, this 
one featuring large family size bottles. 

◄ Dr Pepper sales tools, like the 
product itself, are distinctive. These 
supermarket display racks made 

Dr Pepper stand out from scores of 
other brands; attractive, functional and 
appealing and most important, 
sales stimulators. 

▼ Super Sales Seventy Three made 
up this sales promotion programmer 
file offering bottlers selling ideas and 
tools to use throughout the entire 
year. The index included a variety of 
promotions that would enable 
Dr Pepper to effectively compete in 
the market. 


































































Reaching an estimated 14 million ► 
homes, Dr Pepper’s TV special, ”The 
Adventures of Tom Sawyer,” 
delivered better than one-third of 
America’s televiewers in a 90-minute 
CBS special. It was one ol 
six TV specials sponsored by 
Dr Pepper in 1973. 

Television’s most glittering ▼ 
celebration — "The Emmy Awards,” 
with Johnny Carson as host, was 
another of Dr Pepper’s 1973 
sponsored telecasts. Like the others 
it won a high audience rating. 
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Special events in 1973, as in previous years, brought increased public exposure to Dr Pepper 
focusing the attention of millions of people on the product. There were six TV specials that ran 
throughout the year, each one earning a high audience rating. 

First in the series was a Tom Sawyer documentary on March 23, viewed in an estimated 14 
million homes, which is better than one-third of America’s televiewers. On May 20, Dr Pepper 
presented the Emmy Awards with Johnny Carson, popular emcee on the Tonight Show, 
acting as host. 

A third special was Good Vibrations on August 23, starring Sly and the Family Stone, John 
Sebastian, Eagles, Temptations and Melissa Manchester. Next, on June 19, came Roberta Flack, 
outstanding singer in a youth-oriented special and her first on national TV. On July 17 was 
Chicago in the Rockies, starring “Chicago,” the number one recording rock group in America. 
The fifth special was the Miss Teenage America Pageant on November 24, with TV’s popular 
Ken Barry acting as host. The final telecast was New Year’s Rockin’ Eve which originated from the 
Oueen Mary and presented guest stars The Tower of Power, Billy Preston, Linda Ronstadt 
and the Pointer Sisters. 

All of the telecasts were presented on prime time over major networks and brought wide 
consumer response, particularly from the youth segment of the market. 




◄ W. W. Clements, Dr Pepper 
president and chief executive officer, 
joins Lori Lei Matsukawa, new Miss 
Teenage America, to enjoy sparkling 
cold Dr Pepper following the pageant 


▲ The Miss teenage America Pageant, 
where Lori Lei Matsukawa of 
Hawaii was selected as the winner, 
was another highlight in Dr Pepper's 
1973 national program. The 
pageant was viewed by a national 
TV audience of some 22 million. 
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Dr Pepper on parade 

Three national attractions in which Dr Pepper was a participant on January 1, 1974 were the 
Annual Tournament of Roses Parade in Pasadena, Calif., the Orange Bowl Festival Parade in 
Miami, Fla., and the Cotton Bowl Parade in Dallas, Texas. Dr Pepper presented award-winning 
floats which were seen by millions of viewers both live and on national television. 

In the Pasadena parade Dr Pepper's float titled “Roller Skates” won the Princess Award for 
the best in animation. It was the eleventh award for Dr Pepper in fourteen entries in the 
California spectacular. 

In Miami Dr Pepper’s “Princess Charming” was outstandingly beautiful and captured the 
admiration of viewers. This was our first entry in the Orange Bowl event where no awards 
are presented. 

In the Cotton Bowl Parade in Dallas the Dr Pepper entry titled “Cinderella” captured the 
Theme Prize for most appropriate identity with the theme of the parade. This marks the twelfth win 
in fourteen entries for Dr Pepper in the Cotton Bowl. 

A special added attraction on the Miami and Dallas floats was the appearance of Lori 
Matsukawa, current reigning Miss Teenage America from Hawaii. 
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Dr Pepper Company and Subsidiaires 

Consolidated balance sheets 

December 31, 1973 and 1972 

Assets 

Current assets: 

Cash and certificates of deposit. 

Marketable securities — at cost, which approximates market . 
Receivables: 

Trade accounts (net of allowance for doubtful 

receivables of $225,997 in 1973; $243,716 in 1972) . . 

Other notes and accounts. 

Inventories — at lower of cost (first-in, first-out) or market: 

Finished products. 

Raw materials and supplies. 

Prepaid expenses . 

Total current assets. 

Investments (at cost) and noncurrent notes receivable . . . . 

Property, plant and equipment — at cost: 

Land, buildings and improvements. 

Machinery, equipment and furniture. 

Less accumulated depreciation. 

Net property, plant and equipment . . . . 

Formulae, trademarks and goodwill — at cost or nominal value . 


Liabilities and Stockholders’ Equity 

Current liabilities: 

Accounts payable and accrued expenses. 

Federal and state income taxes. 

Total current liabilities. 

Stockholders’ equity: 

Common stock without par value. Authorized 25,000,000 shares; 
issued 18,998,734 shares in 1973 and 18,869,934 shares in 1972 . 

Retained earnings. 

Total stockholders’ equity. 


1973 

1972 

$ 872,776 

18,147,335 

613,590 

15,321,777 


5,369,462 

4,388,742 

1,310,362 

1,217,990 

1,469,919 

1,425,124 

1,584,520 

1,236,724 

3,314,330 

2,270,275 

32,068,704 

26,474,222 

1,779,325 

1,542,978 

5,753,104 

5,156,923 

14,446,416 

11,969,178 

20,199,520 

17,126,101 

8,902,926 

7,733,128 

11,296,594 

9,392,973 

272,910 

272,910 

$45,417,533 

37,683,083 


$ 6,006,509 

4,535,029 

1,240,930 

1,541,465 

7,247,439 

6,076,494 


6,717,482 

5,590,078 

31,452,612 

26,016,511 

38,170,094 

31,606,589 

$45,417,533 

37,683,083 



See accompanying notes to consolidated financial statements. 



















































Dr Pepper Company and Subsidiaries 

Consolidated statements of earnings and retained earnings 

Years ended December 31, 1973 and 1972 


1973 1972 

Net sales.$98,918,466 82,037,876 

Cost of sales. 50,791,111 38,859,902 

Gross profit. 48,127,355 43,177,974 

Administrative, marketing and general expenses. 31,262,480 28,343,000 

Operating profit . ,. 16,864,875 14,834,974 

Other income. 1,502,848 847,108 

Earnings before income taxes. 18,367,723 15,682,082 

Federal and state income taxes. 8,632,223 7,492,841 

Net earnings .. 9,735,500 8,189,241 

Retained earnings at beginning of year. 26,016,511 21,705,823 

35,752,011 29,895,064 

Dividends paid — $.22% per share in 1973 

and $.20Vs per share in 1972 4,299,399 3,878,553 

Retained earnings at end of year. $31,452,612 26,016,511 

Net earnings per share. S .51 -43 


See accompanying notes to consolidated financial statements. 


20 









































Dr Pepper Company and Subsidiaries 

Consolidated statements of changes in financial position 

Years ended December 31, 1973 and 1972 


1973 

Funds provided: 

Net earnings. $ 9,735,500 

Add charge for depreciation which did not require funds. 1,649,640 

Funds derived from operations. 11,385,140 

Issuance of 128,800 shares of common stock 

in 1973 and 172,074 shares in 1972 . 1,127,404 

12,512,544 

Funds applied: 

Dividends on common stock. 4,299,399 

Additions to property, plant and equipment. 3,553,261 

Increase in investments and noncurrent notes receivable. 236,347 

8,089,007 

Increase in working capital.$ 4,423,537 

Changes in working capital: 

Increase in current assets: 

Cash and marketable securities.$ 3,084,744 

Receivables. 1,073,092 

Inventories. 392,591 

Prepaid expenses. 1,044,055 

5,594,482 

Increase (decrease) in current liabilities: 

Accounts payable and accrued expenses. 1,471,480 

Federal and state income taxes. (300,535) 

1, 170,945 

Increase in working capital.$ 4,423,537 


1972 


8,189,241 

1,567,052 

9,756,293 

1,667,968 

11/424,261 


3,878,553 

2,149,626 

388,278 

6,416,457 

5,007,804 


3,967,678 

634,275 

256,099 

394,873 

5,252,925~ 

(258,309) 

503,430 

245,121 

5,007,804 


See accompanying notes to consolidated financial statements. 








































Dr Pepper Company and Subsidiaries 

Notes to consolidated financial statements 


(1) Summary of significant accounting policies 

The consolidated financial statements comprise the accounts of the Company and its subsidiaries, all of which 
are wholly owned. All material intercompany accounts, transactions and profits have been eliminated. 

In April 1973 the Company acquired a bottling company and three related companies for 146,100 shares of 
Dr Pepper Company common stock in a pooling-of-interests transaction. The 1972 financial statements have been 
restated to reflect the pooling. The pooled companies increased previously reported net sales and net earnings of 
the Company for 1972 by $4,641,619 and $87,022, respectively. Net sales and net earnings of the pooled companies 
for the four-month period in 1973 prior to consummation of the pooling were $2,077,067 and $5,499, respectively. 

The Company and its subsidiaries provide for depreciation of property, plant and equipment on a straight-line 
basis for both financial and Federal income tax reporting. Similarly, there are no significant timing differences 
between reporting net earnings for financial and for Federal income tax purposes. The Company uses the inventory 
method of accounting for returnable containers. 

Earnings per share of common stock amounts are based on the number of shares outstanding at the end of 
each year, adjusted for shares issued in pooling-of-interests transaction. 

(2) Stock option plan 

The Company has in effect a qualified stock option plan under which the Board of Directors may grant options 
to selected employees to purchase common stock of the Company. The exercise price of options granted under the 
plan may not be less than the quoted market price at date of grant; and the options expire five years from date 
of grant. At December 31, 1973 options were outstanding to purchase 174,500 shares (294,850 shares in 1972) 
at prices ranging from $8.50 to $27.75 per share ($2,333,046 aggregate). Of the outstanding options, 135,030 shares 
are currently exercisable (181,290 shares in 1972). During 1973 options were exercised for 127,400 shares at 
prices ranging from $8.50 to $16.62 per share ($1,089,089 aggregate); and during 1972 options were exercised for 
152,750 shares at prices ranging from $8.50 to $16.62 per share ($1,304,681 aggregate). At December 31, 1973 
there were 111,150 unoptioned shares available for option under the plan. 

(3) Pension plan 

The Company and its subsidiaries provide an insured noncontributory pension plan for employees. The 
companies expect to continue the plan indefinitely but have the right to discontinue it at any time. The cost of the plan 
amounted to $429,000 in 1973 and $438,000 in 1972, which costs include amounts sufficient to amortize past service 
costs over the remaining active employment periods of the covered employees, except that the additional past 
service cost, resulting from a 1969 amendment, attributable to employees scheduled for retirement prior to 1979 is 
being amortized over a ten-year period. The assets of the plan exceeded the actuarially computed vested benefits 
as of December 31, 1973. 
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Accountants’ report 


The Board of Directors 
Dr Pepper Company: 

We have examined the consolidated balance sheets of Dr Pepper Company and subsidiaries as of 
December 31, 1973 and 1972 and the related consolidated statements of earnings and retained earnings and of 
changes in financial position for the years then ended. Our examination was made in accordance with 
generally accepted auditing standards, and accordingly included such tests of the accounting records and 
such other auditing procedures as we considered necessary in the circumstances. 

In our opinion, the aforementioned consolidated financial statements present fairly the financial position 
of Dr Pepper Company and subsidiaries at December 31, 1973 and 1972 and the results of their operations and the 
changes in their financial position for the years then ended, in conformity with generally accepted accounting 
principles applied on a consistent basis. 


Dallas, Texas 
January 31, 1974 
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Ten year financial review 


Financial Results 


Year 

Net Sales 


Net 

Earnings 

Earnings 

Per Share 

Dividends 

Dividends 

Per Share 

Shares 

Outstanding 

1973 

$ 98,918,466 


9,735,500 

.51 

4,299,399 

.22% 

18,998,734 

1972 

82,037,876 


8,189,241 

.43 

3,878,553 

,20 4 /s 

18,869,934 

1971 

67,769,898 


6,884,775 

.37 

3,613,649 

.19V2 

18,697,860 

1970 

61,028,665 


5,733,917 

.31 

2,916,812 

.15% 

18,645,360 

1969 

52,709,359 


4,672,571 

.25 

2,618,966 

AAVa 

18,584,460 

1968 

44,079,937 


4,197,436 

.23 

2,142,866 

. 11 % 

18,490,620 

1967 

35,614,110 


3,588,089 

.20 

1,583,555 

.08% 

18,247,260 

1966 

30,008,756 


2,956,213 

.17 

1,381,856 

.07% 

17,898,060 

1965 

28,514,655 


2,493,001 

.14 

1,154,876 

.06% 

17,842,860 

1964 

25,506,525 


1,847,968 

.10 

902,321 

.05 

17,656,860 

Financial Position 







Year 

Current 

Assets 

Current 

Liabilities 

Working 

Capital 

Fixed Assets 
Net 

Other 

Assets 

Stock- 

Long-Term holders’ 

Indebtedness Equity 

Book 
Value 
Per Share 

1973 

$32,068,704 

7,247,439 

24,821,265 

11,296,594 

2,052,235 

38,170,094 

2.01 

1972 

26,474,222 

6,076,494 

20,397,728 

9,392,973 

1,815,888 

31,606,589 

1.67 

1971 

21,221,297 

5,831,373 

15,389,924 

8,810,399 

1,427,610 

25,627,933 

1.37 

1970 

18,449,724 

5,279,358 

13,170,366 

8,055,568 

805,022 

22,030,956 

1.18 

1969 

15,61'9,602 

4,568,016 

11,051,586 

7,805,838 

719,103 

19,576,527 

1.05 

1968 

13,093,309 

3,497,143 

9,596,166 

6,949,627 

717,293 

17,263,086 

.93 

1967 

11,790,150 

3,703,502 

8,086,648 

6,221,394 

543,572 

14,851,614 

.81 

1966 

9,322,130 

3,453,595 

5,868,535 

5,966,646 

537,800 

12,372,981 

.69 

1965 

7,896,339 

3,604,954 

4,291,385 

5,973,460 

624,866 

189,739 10,699,972 

.60 

1964 

6,552,009 

3,115,995 

3,436,014 

5,589,459 

508,150 

373,308 9,160,315 

.52 


Notes: 

(1) Years 1964 through 1972 restated to give retroactive effect to a pooling-of-interests transaction in 1973. 

(2) Adjusted for two-for-one stock split March 27, 1968, tor three-tor-one stock split March 25, 1970, and for two-tor-one stock split October 27, 1972. 

(3) Years 1964 through 1966 restated to give retroactive effect to the change during 1967 in method of accounting for returnable containers. 
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Lamar Hunt 
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W. R. Roberson, Jr. 
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“Score More in ’74” 

is the theme for Dr Pepper 
promotions for the year ahead. It 
comprises two basic components: 
(1) a complete work kit charting 
a series of twelve promotions, 
one of which is a sales incentive 
program. (2) a game plan 
summarizing and illustrating how to 
make the promotions score 
sales results for Dr Pepper. 


scorei 
more 






















Dr Pepper Company • 5523 E. Mockingbird Lane • Dallas, Texas 75222 
































